
Art_History 365-2: American Art: 1865-1945: 
Art and Money in America II

Professor Melody Deusner

MW 3:30-4:50 PM

Kresge Hall, 
Rm. 2-415

This course serves as an advanced 
introduction to American art and visual 
culture produced between the Civil War and 
World War II, considered through the lens of 
commerce, patronage, and capital. Questions 
explored through readings, lectures, and 
discussions include: Who were America’s art 
patrons and buyers, and how did their 
interests shape the evolution of American art? 
What roles did business people and 
corporations play in guiding the development 
of the visual arts (and art museums) in the late 
nineteenth and early twentieth centuries? 
How did artists respond to new opportunities 
sponsored by the state and the private sector 
during this period? How can studying 
intersections between art and money in 
America’s past help us navigate and engage 
with them in the present and future? Visual 
materials under consideration will include 
painting, sculpture, architecture, furniture, 
and photography, as well as advertisements, 
stock certificates, war posters, and a variety 
of other case studies drawn from both the 
fine arts and mass culture. Although we will 
be continuing the economic history of 
American art begun in Part I (from the 
Colonial Era to the Civil War), there are no 
prerequisites for this course.


